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I. Introduction

This document briefly explains and suggests different avenues, methods, and techniques available for shareware authors to market their software.  The primary focus is online marketing but there are some off-line suggestions as well.

II. Submit Software To Download Sites.

Description:  Posting your shareware on download sites.  This is an absolute necessity for shareware authors.  People have to be able to download your program and give it a try.  A few download sites only accept freeware.  Some will not accept adware.  Most sites will accept any type of shareware.  You will have to review their agreements to see if your shareware fits their requirements.

Here is a list of Shareware download sites 

http://www.asp-shareware.org/users/searchsites.asp
Here is a resource center for shareware authors.  Helpful shareware tips and ideas.

http://www.upload.it/
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III. Submit To Search Engines And Directories

Description:  Submit your listing to search engines and directories. A search engine can be a Web site's best friend. A listing near the top of Yahoo or Google will bring more eyeballs to your site than e-mail, banner ads, print media, and even television ads,according to a recent article from Online Marketer. And the best part is, search engines don't cost you a dime.  But maintaining a top search listing — as thousands of new Web sites hit the Net every week — is like clamoring up a hill that keeps getting steeper and taller.  So here is a guide to help improve your ranking in search engines and directories.  The site is Inc.com :http://www.inc.com/search/20654.html
Here is what the site covers:

Types of Search Engines

Why Your Web Site's Rank Matters

The Golden Rule of Search Engine Marketing

Understanding Search Engines

Attracting Search Engines: What Not to Do

The Little Engines That Could

Creating Killer Metatags  

Use Metatags Correctly

Where to Put Keywords on Your Site  

 

How to Create Effective Site Titles and Descriptions  

 

Brainstorming for the Right Keywords  

 

How to Avoid Trouble with the Engines  

Getting Listed on AltaVista 

Understand AltaVista's Search Methodology  

Understand the basics of how AltaVista documents the Web before you submit your site. 

Prepare Your Site for Submission to AltaVista  

Submit Your Site to AltaVista  

Evaluate Your Submission to AltaVista  
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IV. Classified  Ads

Description:  Placing a classified ad in printed publications and online publications.

A 3 line ad in a well-known ezine with over 300,000 subscribers costs less than $40. Many ezines with a smaller number of subscribers will accept ads for $5 or $10 per run. After developing a profitable ad online, place it in the print media. Be sure to use print publications that are read by people in the same targeted market you tested online. That's how you can be assured of getting the same successful results off-line as you got online.

Find a newspaper in US:

http://www.newspaperlinks.com/home.cfm
Find a magazine:

http://www.upload.it/upload_000004.htm
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V. Pop Under  Ads

Description:  An ad that displays in a new browser window behind the current browser window.

The pop-under ad is the sneakier relative of the pop-up ad. While pop-up ads are often shown (and closed) instantly, pop-under ads linger behind the current browser window, appearing only after other windows have been closed.

Purchase Pop-Under Ads

http://www.clickexposure.com/
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VI. Pop Up Ads

Description: An ad that displays in a new browser window.

Pop up windows come in many different shapes and sizes, typically in a scaled-down browser window with only the Close, Minimize and Maximize commands. There is a strong resentment by some Web surfers towards pop-up ads. A recent Dynamic Logic study shed new light on the controversial issue. As it turns out, Internet users are actually more tolerant of pop-ups than previously thought. Results of the survey showed 72 percent of U.S. Web users accept limited use of pop-ups, and 47 percent agree as many as two to six ads per hour are "appropriate" to support free content. This suggests it's not so much pop-up ads that irk consumers, but the sheer volume of ads they must endure during any single session. A word of caution: Use Pop-Ups with moderation!


Purchase Pop-ups

http://www.fastclick.com/adv/media_kit.html
http://www.clickexposure.com/
TOC
VII. Banner Ads

Description:  A graphic image used on Web sites to advertise a product. Banner ads are typically rectangles of a standard height and width that the user can click on for further information.

One recent aricle states that click-through rates have dipped to 0.39% average. But while banner ads aren't as effective as they once were, the truth is that a great many companies, large and small, still use banner ads as part of their advertising mix and will continue to do so. Nevertheless, advertisers are becoming more sophisticated about when and how to use banner ads.  So you think you might want to purchase a banner ad on some heavy traffic site?  First, let me give you an idea of how the numbers might look for banner ads. Your results will vary, depending upon where you advertise and the effectiveness of your creative juices. Here are some arbitrary numbers to use in your calculation:

· CPM = $10 (a typical rate for general, not-very-targeted web-sites) 

· CTR = 0.5% 

· Conversion Rate = 2%

Cost per Visitor = CPM / 1000 * CTR = $10 / 1000 * .005 = $2

In this example, the $10 you spent to show the banner ad to 1000 people netted you 0.5% or 5 visitors to your site. Each visitor cost you $2 to get there. Hmmm. Not inexpensive. But now let's calculate what your advertising cost is per sale.

Cost per Sale = Cost per Visitor / Conversion Rate = $2.00 / .02 = $100

Oops! You mean it costs me $100 to get one sale? Yes! Of course, if you have a 10% conversion rate rather than a 2% conversion rate, it only costs you $20 to get a sale!

Some popular free banner design sites are: 

· ABC Banners 

· Atomic Arts 

How about free advertising with banner exchanges:

Banner Exchange – Banner Exchange allows you to increase your site's visibility through an exchange of advertising on the MyComputer.com Network. Best of all, it's easy and free. 

bCentral - This is one of the largest and most respected banner exchange program, and it is free. You can choose a category to have your banner displayed in. The ratio is 2:1. It also has some very affordable CPM type banner advertising solutions.
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VIII. Press Releases

Description:  The press release is one of the most commonly used vehicles for disseminating information. It may be argued that the press release is also one of the most commonly abused methods of disseminating information, probably due to the fact that it appears to be a simple enough document to produce, but isn't. To be effective, a press release must follow a fairly rigid set of conventions and, of course, it must contain newsworthy information.

Here are some sites that will give you some tips on writing an effective press release.

http://www.press-release-writing.com/10_essential_tips.htm
http://www.bencom.tm/pressreleaseguide.htm
http://lamar.colostate.edu/~hallahan/hpubty.htm
http://www.infoscavenger.com/prtips.htm
http://www.softwaremarketingresource.com/article3.html
At the following site is a list of online magazines, computer magazines and newsletters to which you might want to submit your press release.

http://www.upload.it/upload_000004.htm
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IX. Word of Mouth

Description:  No need for explanation.  
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X. Promotional Events

Description:  Use web events like: polls, contests, give-a-ways, chat-sessions to promote your software.  Perhaps you would like to host a regular give-a-way on your web-site.  Let your visitors know you can only give away that “optical mouse” after 100 or maybe 1000 people entered the contest. So they need to tell their friends to sign up for the give-a-way.
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XI. Adware Options 

Description:  Using ads imbedded in your software to create revenue.

What is adware?  Adware refers to placing adverts in software. In particular, adverts that have nothing to do with the software developers business. Writing some freeware to show the world what an ace programmer you are and landing a job is not Adware. Distributing a program that has adverts for third parties such as a finance company is Adware.

A typical scenario is: 

· An Adware company offers a development kit to put adverts in software 

· Developers add adverts into their software with this kit 

· They distribute their software 

· The software on user's computers downloads adverts from the Advert company and shows them to the user 

· The originator of the advert pays the Adware company for some aspect of showing the advert to the user 

· The Adware company gives some of that money to the developer. 

Here are some adware companies that may interest you:

Cydoor Desktop Media http://www.cydoor.com/Cydoor/
Redv Network
http://www.redv.net/advertising/advertising.asp?section=0
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XII. Referral Marketing

Description:  Referral marketing (also known as spiral marketing) is a way of getting your visitors to tell other people about your site. Most referral marketing is by word of mouth or other advertising methods but this could help to generate some extra interest in your software. Some of the more creative referral marketing methods offer a chance at a prize or free give away for telling others about a site
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XIII. Testimonials

Description:  Placing satisfied customer responses on your site.  Caution: Don’t publish responses with customer names attached without permission.  Even if they do give you permission to pblish their response, don’t publish the customer’s full name, physical address or email address.
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XIV. Business Cards

Description:  Use printed business cards to advertise you online business.

A few guidelines:

hink about the design…make it simple and elegant
ave one and carry it with you
eep it up to date with online and offline address
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XV. Software Affiliate Programs

Description:
What is an affiliate?  Companies that sell other manufacturers’ or retailers’ (sponsoring merchants’) products on their Web sites. Users select a product at the affiliate Web site, but the sale is actually transacted at the sponsoring merchant’s Web site. 

 One example is http://www.sellshareware.com/

Here is what sellshareware says about their service:

“Sellshareware provides a risk free method to promote your software to a whole new audience, by sharing additional sales revenues with those who advertise your products. SellShareware.com allows Web Publishers to advertise or promote various software programs available for download and sale on the internet. With each sale, publishers earn a commission ranging from 10 - 50 percent. 

For the Software Author/Distributor, SellShareware.com provides a risk free method to promote your software to a whole new audience, by sharing additional sales revenues with those who advertise your products. 


Create a free SellShareware.com affiliate sales account, allowing sites to advertise your products. Users can download and try your software, and you only pay affiliates if their visitors buy. You can't lose. “


Here are others that have affiliate programs:

SWERG  http://swreg.org/information/affiliate.htm
Commission Junction   http://www.cj.com/
ClixGalore  http://www.clixgalore.com/
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XVI. Opt-In Email Marketing

Description:  Targeted email list rental

"Spamming", or sending mass email to "unqualified" email addresses is 
considered bad "netiquette". If you send unsolicited email to addresses that do not want commercial email, not only do you risk the reputation of your business, you can get into more trouble than you would expect.  On the other hand, targeted email marketing works. Truly targeted email means getting your email to recipients that HAVE approved of it. Not only do your get better results, you won't have to worry about ISP cancellation and more importantly, the reputation of your business.

Did you know that you can actually rent email lists of people who have approved email about certain topics. (Just about any topic imaginable!) This method is not the cheapest form of targeted email marketing, but it works! On average, you'll have to spend about ten to fifteen cents per 
address. The companies that rent the addresses even do the mailing for you. 

Rent opt-in email lists:

Postmasterdirect
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XVII. Ezine Advertising 

Description:  Contacting Ezine authors and purchasing advertising space from them.

Take a look at the advertising section of your favorite email Ezine. The 
reason there are so many ads there is because the advertisers get results. Not only do you reach your target audience, you reach them by the hundreds. Of all the online marketing methods available, Ezine advertising could be the most effective. Many larger companies are just starting to realize this and are entering into this exciting new advertising medium. Compared with the high costs of web site banner advertising, Ezine advertising is a bargain. 
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XVIII. Signatures

Description:  With each request for help, answer to a question, introduction, or other e-mail correspondence, include a signature file where it is appropriate. Some lists don’t allow signature files, so make sure that you follow the list protocol when using sig files.
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XIX. Discussion Lists

Description:  Join discussion lists, subscribe to newsletters and ezines, and Usenet Newsgroups. Offering assistance and know-how on a particular subject, or asking for help will begin the "know, like and trust you" part of the networking process. Here you would want to include your signature file with correspondence.
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XX. Reviews

Description:   Have you ever thought about getting newsletter/e-zine editors to review your product or service.  Newsletter editors are often in need of content/news for their publications. If you produce a product that can help their target audience in some way, shape or form, they may be willing to review it. That review would then be featured in their e-zine, giving you a ton of free publicity.

You can find lists of e-zine editors at The Directory of E-zines http://www.lifestylespub.com.  It will cost you $40.  For a free list go here: http://www.upload.it/upload_000004.htm
 When you locate the appropriate editors within your niche, you can either:

a. Send a brief e-mail to each person, describing your goods, and asking if they'd like to a review copy, or 

b. Snail-mail a review copy to each editor, with a letter asking them to give their opinions.
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XXI. Web-Site Pressroom

Description:  Setting up a pressroom at your website where visitors can read the latest concerning your software.

See an example of a pressroom here:

http://appzone.intel.com/pressroom/index.asp Allows you to read Intel's latest news and issues.
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XXII. Newsletter

Description:  Start your own newsletter.  Invite users to sign up for your “free” newletter.  Newsletters do not have to be long.  Use the newletter to keep your users updated concerning your software and address issues that are relevant to your users.  There really is no reason not to have a newsletter, and if you don't have one yet, you can start one today. You can set up a group for users of your shareware for free at www.groups.yahoo.com in a matter of minutes.  You can then use this group as a means to maintain a newsletter mailing list and mail out monthly or quarterly newsletters.
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